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History of Valvert




The Valvert source and bottling plant is located in the south of Belgium, at the border with
Luxembourg, France and Germany. No other European city is so close to 4 countries.
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Address: Rue du bois 100, 6740 Etalle, Belgium



e Romans settle in
an important crossroad
between the highway to Reims
and Trier. They discover and
use the Valvert source to drink

&and bath.
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First studies by 1 991
the GGS to find a

water source. The Finalisation of
Etalle location is the factory.

chosen for it's
water quality and
quantity.

Creation of
Valvert,
L’eau a I'état
sauvage.

Commercial
Willy the bear,
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eagle.
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Nestlé Waters.
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LES PRINCES DF LA NATURE
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C’EST MA FORCE

Q 2015
L4 - 3 25 years celebration!
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Brand Drivers in Still Water in Belgium: Valvert

Valvert has an unique positioning, but lacks a strong functional promise.

Ibunique taste

l‘ws high safety standards

I‘ unigue style

good value for money

FUNCTIONAL ﬁ

Has a pleasant taste

Is a brand that accompanies me throughout the day ‘

O
zim

l"lable for the entire family, the children included

I"h in minerals

I'rand that takes care of the health of our children

I‘able to drink during sports

wal equity
Helps me to take care of myself

EMOTIONAL &

me to stay in shape

l‘rand that takes into account the children’s health
Brings across vitality

.M

Care for children

l‘rand that | only give to my children

Iia lot to make water available
I‘rand that takes care of the environment

| innovative brand
‘ I‘rand that takes on its social responsibility m

|‘wand | would pay more for

l‘rand that takes into account the water supply for the years to come

I‘ unique composition of minerals m

I‘rand that facilitates intestinal passage

I‘eminine brand

I‘rand that is recommended by a health specialist

Health

Sources: Ipsos (201



Valvert - RPET




VALVERT

THE 1°" BELGIAN MINERAL WATER BRAND
| WITH A 100% RPET BOTTLE !

~A bottle made 100% from recycled bottles,
that is also 100% recyclable.
TN

B v Launch Q2 2019 d

&Y v 150cl: 100% RPET 74

& v 50cl: 50% RPET |
v Q1 2020: Full 100%

. VALVERT
VALVERT 00
g ) v g% ¢




CESBOUTEILLES SONT PRODUITES
A PARTIE

\D’ANCIENNES BOUTEILLES.
( UE

DEZE NIEUWE FLESSEN ZIIN GEMAAKT
DE FLESSEN.

6 x 150 cl
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EAU MINERALE BELGISCH NATUURLUIK
NATURELLE BELGE MINERAALWATER

VALVERT

Faita partir de 100% f"a')ff
de plastique recydé (rPET) ML)
et 100% recyclable. @ | 67,6

Gemaakt van 100% Mg* | 2
erecycleerd plastic Nat | 19
(PET) en T00% [ERTRL
recycleerbaar. | [ 4
18

Convient pour

lapréparation | HCO; | 204 |
des aliments 1

des nourrissons. ‘ pH | 73

Geschikt voor Ty =3
de bereiding Résidu sec/

van baby- Droogrest :
voeding. 201 ma/L
IQ( » mg"

™Y (180°) |

PENSEZ
AU TRI !
FILM
PLASTIQUE
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A JETER
BOUTEILLE

ET BOUCHON
PLASTIQUE

U

A RECYCLER
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Valvert 6 x 150 cl

Launch Q2 2019

v Label: 100% recycled paper, 100% recyclable

Since 1990

v Shrink: 50% recycled plastic, 100% recyclable
Launch Q1 2020
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Valvert 8 x 50 cl

v

Bottle: 50% recycled plastic (rPET), 100% recyclable
Launch Q2 2019

Bottle: 100% recycled plastic (rPET), 100% recyclable
Launch Q4 2019

Label: 100% recycled paper, 100% recyclable
Since 1990

Shrink: 50% recycled plastic, 100% recyclable
Launch Q1 2020
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The
circular
economy
for

RPET
bottles?
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RENEWABLY SOURCED
VIRGIN FEEDSTOCK

REDUCE THE USE OF FOSSIL FUEL

STEP 1
DESION

USE RECYCLED PLASTIC

STEP 6
RECYCLING
STEP 6
REUSE
STEP 4 G
Ter D Coueemon (@ 25
PRopucTioN STEP 5
XL K SORTING
COMPOSTING
STEP 3 — ENERGY REcoVeRy
USAGE

LEAKAGE

REDUCE POLLUTION IN THE ENVIRONMENT



Belgian consumers increasingly buy eco-consciously.

41% of Belgians changed
brands in 2018 because of
sustainability.

59% of Belgians say
they buy different (vs.
39% in 2018).

60% of Belgians say
they don’t buy a brand if
it doesn’t respect nature
in their regard (vs. 24%
in 2018).

77% of Belgians can name a
sustainable brand in 2019 (vs. only
37% in 2018).

Sources: C-Change (2019, 2018), Ipsos (2019)

THE 157 BELGIAN MINERAL WATER BRAND
WITH A 100% rPET BOTILE (201 9)

‘This brand takes care of the
enwronment (2018)
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Valvert is perceived to be the most eco-consciously in bottled water.



Agrivair




Since 2018 Valvert, the city
council of Etalle, Nestlé,
Agrivair and 100% of local
farmers on the catchment
area made an agreement to
preserve the resource in the
Chantemelles region of 40
ha. This way the source
remains protected.




How do all parties work together?

Farmers accept to respect a In exchange Agrivair/Valvert And in exchange city of Etalle
specification list: provides them with: provides them with

« Zero pesticide * Free technical support » Subsidies for the

« Alimited fertilization mechanical weeding

« Subsidies for the intercrop
The goal : Less than 10 mg/l of

nitrates (NO3) in the under- Subsidies for the spread
root zone and no trace of of mineral and organic

- | pesticide. material for the fertilization




Aiming for zero environmental impact in our operations by 2030
=)

‘% Plastic strategy for Nestlé Waters
e
AMBITION
100% of our packaging is recyclable or reusable by 2025
VISION

1. None of our packaging, including plastics, ends up in landfill or as litter
2. Reduce carbon footprint of transport policy
3. Reduce carbon footprint of factories & manage water resources responsibly

INCREASE THE USE OF DEVELOP “ COLLECT AS MANY DRIVE NEW BEHAVIOUR &

35% RECYCLED PET SOLUTIONS
IN OUR BOTTLES BIO-BASED PLASTIC “BEYOND PLASTIC BOTTLES UNDERSTANDING
IN OUR PACKAGING PLASTIC AS WE PRODUCE

BY 2025 &BOTTLE"

BY 2030

COLLABORATION & ENGAGEMENT, ADVOCACY, COMMUNICATION

22
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Help shape a waste

free future
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EAU MINERALE NATURELLE AVEC ADJONCTION DE GAZ CARBONIQUE
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Factory




i The factory -
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pue des Maigriges
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Modern equipment for injecting preforms and filling PET bottles.

v Injection production - 4 presses.
v' 360 million preforms produced in 2018, of which 45% for external needs.




