


Agenda

• History of Valvert

• Valvert – RPET

• Agrivair

• Factory



History of Valvert



The Valvert source and bottling plant is located in the south of Belgium, at the border with 
Luxembourg, France and Germany. No other European city is so close to 4 countries.

Address: Rue du bois 100, 6740 Etalle, Belgium 



Valvert has a long history, 
strongly linked to nature.

The Romans settle in Etalle. It’s
an important crossroad
between the highway to Reims
and Trier. They discover and
use the Valvert source to drink
and bath.

Valvert joins
Nestlé Waters.

Creation of 
Valvert, 
L’eau à l’état 
sauvage.

Finalisation of 
the factory.

Commercial with
Willy the bear, the
wolves and the
eagle.

First studies by
the GGS to find a
water source. The
Etalle location is
chosen for it’s
water quality and
quantity. The final TV campaign

with the bears goes
live.

-50

Valvert starts in
France. Together with
a new fun bear
commercial, pins and
teddy bears

1995

TV campaign with
Willy the bear in
the tree.

1994



25 years celebration! 
Launch of ‘Ça nature, 
c’est ma force’ 
campaign.

2015

Start of the Wet 
Aquadémie

‘Ça nature, c’est ma 
force’ campaign.Start of bottling 

of Nestlé Pure 
Life. 

New 
RPET 
packagin
g, first in 
Belgium. 

2008

Billboard 
campaign 

with 
forest 

trees of 
Etalle.

2002

Valvert and 
Agrivair 
start 
working with 
9 local 
farmers to 
only 
produce 
organically.

A new 
sustainable
, special 
bottle is 
launched.

2019





10Sources: Ipsos (2018)

Brand Drivers in Still Water in Belgium: Valvert
Valvert has an unique positioning, but lacks a strong functional promise.

FUNCTIONAL 

EMOTIONAL

Care for children 
Health



Valvert - RPET



THE1STBELGIAN MINERAL WATER BRAND 
WITH A100% RPET BOTTLE !

A bottle made 100% from recycled bottles,
that is also 100% recyclable. 

ü Launch Q2 2019
ü 150cl: 100% RPET
ü 50cl: 50% RPET
ü Q1 2020: Full 100%



6 x 150 cl





Valvert 6 x 150 cl

ü Bottle: 100% recycled plastic (rPET), 100% recyclable 
Launch Q2 2019

ü Label: 100% recycled paper, 100% recyclable            
Since 1990

ü Shrink: 50% recycled plastic, 100% recyclable                   
Launch Q1 2020

Valvert 8 x 50 cl

ü Bottle: 50% recycled plastic (rPET), 100% recyclable 
Launch Q2 2019

ü Bottle: 100% recycled plastic (rPET), 100% recyclable 
Launch Q4 2019

ü Label: 100% recycled paper, 100% recyclable             
Since 1990

ü Shrink: 50% recycled plastic, 100% recyclable                   
Launch Q1 2020





THE 1STBELGIAN MINERAL WATER BRAND 
WITH A 100% rPET BOTTLE (2019)

Belgian consumers increasingly buy eco-consciously.

41% of Belgians changed
brands in 2018 because of
sustainability.

59% of Belgians say
they buy different (vs.
39% in 2018).

77% of Belgians can name a
sustainable brand in 2019 (vs. only
37% in 2018).

60% of Belgians say
they don’t buy a brand if
it doesn’t respect nature
in their regard (vs. 24%
in 2018).

Valvert is perceived to be the most eco-consciously in bottled water.

‘This brand takes care of the 
environment.’ (2018)

147
127 116

Sources: C-Change (2019, 2018), Ipsos (2019)

One of 1st Belgian brand to use RPET (2008)

One of 1st Belgian brand 

to use PET (1990)

1st full assortment 

100% rPET (2020)



Agrivair



Since 2018 Valvert, the city
council of Etalle, Nestlé,
Agrivair and 100% of local 
farmers on the catchment 
area made an agreement to 
preserve the resource in the 
Chantemelles region of 40 
ha. This way the source 
remains protected.



How do all parties work together?

Farmers

Farmers

Farmers accept to respect a 
specification list:

• Zero pesticide
• A limited fertilization 

The goal : Less than 10 mg/l of 
nitrates (NO3) in the under-
root zone and no trace of 
pesticide.

Farmers

City of Etalle

And in exchange city of Etalle 
provides them with

• Subsidies for the 
mechanical weeding

Farmers

Agrivair

In exchange Agrivair/Valvert 
provides them with:

• Free technical support

• Subsidies for the intercrop

• Subsidies for the spread 
of mineral and organic 
material for the fertilization 
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Aiming for zero environmental impact in our operations by 2030
Plastic strategy for Nestlé Waters

COLLECT AS MANY 

PLASTIC BOTTLES  

AS WE PRODUCE 

BY 2030

35% RECYCLED PET 

IN OUR BOTTLES 

BY 2025

INCREASE THE USE OF 

BIO-BASED PLASTIC

IN OUR PACKAGING

DEVELOP  
SOLUTIONS
 “BEYOND 
PLASTIC 

& BOTTLE” 

DRIVE NEW BEHAVIOUR & 

UNDERSTANDING

COLLABORATION & ENGAGEMENT, ADVOCACY, COMMUNICATION

VISION
1. None of our packaging, including plastics, ends up in landfill or as litter

2. Reduce carbon footprint of transport policy
3. Reduce carbon footprint of factories & manage water resources responsibly

AMBITION
100% of our packaging is recyclable or reusable by 2025 



Help shape a waste 
free future



Factory



Where are we located?

The factory

Forest area of 35 km2



Building of 30.000m2 for industrial bottling equipment
and for storage of finished products, with a capacity 10.000 pallets.



Modern equipment for injecting preforms and filling PET bottles.

ü Injection production à 4 presses.
ü 360 million preforms produced in 2018, of which 45% for external needs.


